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The 19th edition of TecnoCarne cemented the event's status as
the leading technology showcase for the meat industry in Latin
America. Held simultaneously with Fispal Tecnologia, the trade
show showcased the most advanced solutions for the entire

production chain—from processing to packaging, refrigeration,

automation, ingredients, logistics, and industrial management.

4 48,000 58,000 m?

visitors of exhibition space
+ 500 400/0
exhibitors from new exhibitors

16 countries

CHECK OUT THE HIGHLIGHTS AND
STATISTICS OF THIS HUGE SUCCESS!
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7 Visitors from around the
worlid

1 1 countries

Professionals
from all

With a focus on South American countries:

regions of B E  N ) w

Argentina Uruguay Bolivia Paraguay Chile Peru Colombia

Brazil
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What visitors are looking for*

65% Technology and Solutions
) 61% Machinery and Solutions for Slaughter and P
\r‘ 56% Machinery and Solutions for Pz

,‘ 55% Packaging

"i 50% Accessories and Services

48% Automation and Logistic

; 43% Food Safety / Qual
‘ 43% Refrigeration

*Multiple-choice question for visitors
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TecnoCarne 2026 went far oo
beyond the exhibition area. o~r"o

With a strategic and diverse
program, the event offered
exclusive experiences where
leading figures in the sector

. Eﬁgggsa rne ATTRACTIONS
AND EXPERIENCES

shared their knowledge,
trends, and the
advancements that are
shaping the future of the
protein and meat processing
industries.

+ 40 hours of
content

8 side
attractions*

+ 1,300 visitors participated
in the content and
experiential events

+ 80
speakers

*Attractions of TecnoCarne + Fispal Tecnologia



* Techocarne

by informae--

Over the course of three days, renowned
experts and industry leaders discussed the
most strategic topics for development and
innovation in the protein industry, offering
participants essential insights into the

trends that are shaping the sector’s future.

+ 75

PARTICIPANTS
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A dedicated section on the essential pillars of
the meat-processing industry: regulation,
animal welfare and sustainability.

The Frigorifico Legal event, held as part of the
Content Arena, brought together industry
professionals to discuss responsible and
innovative practices that contribute to the
adaptation and evolution of meat-processing
plants.

Curated by Lara Macéedo Bonfim, a technical
consultant with over 22 years of experience and
a national authority on animal welfare and
quality control.
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During the three-day event, participants watched
exclusive demonstrations of cuts for beef, poultry,
and pork, and learned about innovative
ingredients that are transforming the market.

Presentation of Marcelo Bolinha, a meat expert
with over 30 years of experience.

Tasting sessions with Chef Manoela Lebron, a
MasterChef alum.

+ 175
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do Frigorifico

Jornada do Frigorifico was a unique event
that connected visitors with the best solutions
for the animal protein industry.

As part of the concurrent TecnoCarne and

Fispal Tecnologia trade shows, the initiative
gathered

MORE than exhibitors

specializing in equipment, technologies, and
solutions for meat-packing plants and animal
protein processing.
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THE OFFICIAL MEETING PLACE FOR THE REFRIGERATION INDUSTRY

VISITORS

80% are satisfied with their participation in the event

87% are satisfied with the quality of the exhibitors

97% plan to return for the next edition

LEVEL OF EXCELLENCE
100

EXHIBITORS

97% are satisfied with the event overall

97 % are satisfied with the guality of the visitors

98% are interested in exhibiting at the 2027 edition
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Exhibitor

Testimonials

GUARANTEED

RETURN ON “We generated some good leads, with
INVESTMENT the potential to attract new customers

based on the contacts we made with the

companies visiting the trade show. We .4:}
also made contact with exhibitors who ="
are—or who are emerging as—potential =
clients of ours. We'll be back.” >

Fabrizio Di Girolamo
Co-Owner
Pulit Embalagens
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Exhibitor
Testimonials

“It was really great to participate in
TecnoCarne. Our background is in the
beverage industry, but we chose the
meat sector because we've entered the

segment of X-ray technology for “We're already negotiating our
detecting contaminants. And it was the participation for next year, since the trade
right choice. We made many contacts show went very well for us and exceeded
that will lead to great business our expectations. We closed a few deals
opportunities in the near future. We'll and have others in the works.
be back next year.” In addition, we also had several
) companies visiting us for the first time,
Elcio Tobias - Sales Manager - and they're likely to become our

BRBull Technology customers.”

GUARANTEED
RETURN ON
INVESTMENT

Fernando Tomazotto - Commercial
Director
Rotec Industrial

=
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Exhibitor
Testimonials

GUA NTEED Th first t the trade sh d
“This was our first year at the trade show, an

RETURN ON it went very well. We had a large number of

INVESTMENT customers visit us, as well as new companies

from Minas Gerais, Goias, and also from South

Aurilee, SUE S il e, ArEnting, elie several project negotiations that will be

Paraguay. We haven't closed any deals 100%, finalized in the coming months. We've had a
but there are many negotiations that are 90% lot of people reach out to us to learn about

complete and should be finalized soon. We’'ll our work. That encourages us to come back
be back in 2027." next year.”

“We've seen good results, with the start of

Altevir Scapim - Director Tiago Destro - Business Analyst
VS Maquinas Ishida
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Visitor
Testimonials

"We process cattle and sell meat throughout

EVENT Brazil. TecnoCarne is a great place to see

equipment, new products, and the best | believe that if you want to improve

APPROVED BY technology on the market. Congratulations to your processes and save on energy,

: : : labor, water, and chemicals used in

the trade show organizers! Everything that's the industry, you have to come to

THE MARKET launched on the market comes through here TecnoCarnelto o A -
before reaching us in the industry. It's very e e e S e e e S e

interesting to be at the trade show seeing the all of that here. | recommend it to
technologies and innovations so we can keep everyone—from other cities and
up with the market and stay in the loop. states—who is curious to check out

Everything new comes through here!" the trade show: come on down! I'm
sure it will be very productive for you.”

Silvio Roberto Jackson Pinheiro
Frigo Boi - TO Frigorifico JM - PA

_
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Visitor
Testimonials

"This is our first time at TecnoCarne,

EVENT and we came looking for technology "This is our first time at TecnoCarne.
and automation, which is what all | brought my entire quality team, and we
APPROVED BY industries are seeking today. The thought it was amazing. We discovered
trade show is really top-notch and many innovations and pieces of
THE MARKET was totally worth it! As soon as we equipment that we weren't familiar with
arrived, we found a sealing machine | and had never seen before. We made

never even imagined we'd find here, several contacts with different companies,
and we closed the deal right away. including Jarvis, where we saw some
There are a lot of cool and great incredible equipment that we plan to
things here. The trade show really bring into our company. It was an
opened my mind." incredible experience, and we plan to

Thiago Marques return next year."
Vaie do Boi ilimentos =GO Vitéria - Mit Frigorifico - SP

%)
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Visitor
Testimonials
“This really is a showcase for the industry,
in terms of both equipment and solutions
EVENT and packaging. “It had been many years since | last
Being here is like bringing my day-to-day visited TecnoCarne, and | was very
APPROVED BY work right into the trade show. | just heard impressed. There is a lot to see and
a speaker say something that really caught learn about, with many suppliers and
THE MARKET my attention: ‘Al isn’t here to replace interesting solutions. | made contact

people, but to empower them.” So, coming with several companies that could
here and having access to all of this is become suppliers for the projects and
really what the trade show has to offer: plants we are developing. Moving
bringing knowledge, technology, and forward, we want to maintain these
solutions to professionals in the field, so relationships with Brazilian suppliers
that we can add even more value to our and expand these opportunities into
day-to-day work." new markets.”

Ana Paula Machado

Canarin Carnes —RS/ Mario Franco - IECSA - AR
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Visitor
Testimonials

“We're at the trade show with the support

EVENT of the Uruguayan Consulate to learn a "It you haven't come yet, come! Make
little about the latest trends in machinery, plans, because it's really interesting here.
APPROVED BY technology, and packaging. Brazil and .There S lot of hlgh-quallty machinery,
Uruguay have always been trading informative presentations, and plenty of
THE MARKET partners, and the idea is to gain a better innov.ation. We have access to
understanding of the technologies and technologies from abroad that we can't

solutions presented at the show so that always find in Brazil—a lot of cutting-edge

we can later bring excellent products to technology. Today, for example, we talked

our market. I'd also like to thank you for about packaging, a topic that directly
the welcome we received. It was very impacts our production costs and

warm and very nice. We'll be back!” product quality. These are innovations
and ideas that we can take back to

Natalia Lencina - Tamandua our meat-processing plant and apply in
Charrua S.A.-UY our day-to-day operations."

Andreza Moura
Frigorifico Boa Carne - MT
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SOCIAL NETWORKS

O L e

16,200 11,000 2,000 453
followers followers followers subscribers
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49,301 129 712

website
visits

page
view

DIGITALRESULTS §
Access here!

DIGITAL
PLATFORM

Check out our audience numbers*:

+ 35,000

total users on the platform

+ 99,000 views

in the “Exhibiting Companies” section

+ 62,000 views

were recorded during the in-person
event

*Data from January 12, 2026, through July 7, 2026
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http://www.youtube.com/@tecnocarneoficial9156
http://www.instagram.com/tecnocarne/?hl=en
http://www.facebook.com/tecnocarne
http://www.facebook.com/tecnocarne
http://www.facebook.com/tecnocarne
http://www.linkedin.com/company/feiratecnocarneoficial/?viewAsMember=true%20
https://app.informamarkets.com.br/event/fispal-tecnologia-e-tecnocarne-2026
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. Food
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A Content Portal that brings the food industry
together and fosters connections.

s . Ao Oferta restrita e demanda externa histérica elevam
%—

Sharing information to shape our future and e P e el
promote business across the entire food and

beverage industry chain.

+ 900 posts

Linhas inteligentes de embalagem elevam L it AR

P R . P . Portaria 861/2025 garante mais
eficiéncia e reduzem perdas na industria de aiilidadina hnspociads

proteina animal frigorificos



https://www.foodconnection.com.br/eventos/tecnocarne-feira-do-setor-de-proteinas/
https://www.foodconnection.com.br/eventos/tecnocarne-feira-do-setor-de-proteinas/
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AND SPONSORS

FRIGONTANS FUUD & BEVERAGE

TECHNOLOGY REVIEW

gruposfood

dCame b [eie SINDUSCARNE  TecrNimentaria it

Sindicato Intermunicipal das Indlstrias de Carnes e
Derivados e do Frio de Minas Gerais - SINDUSCARNE
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Check out some of the social and sustainability

In 2026, TecnoCarne further strengthened its initiatives we’ve carried out:

commitment to sustainability.

We contribute to the UN’s Sustainable CHARITY TICKET
greevaesl.opment Goals (SDGs) in the following Half-price admission with the donation of 1 kg of food to Safrater’s Cuida Alimenta project.
ggugfgv — BETTER STANDS PROGRAM
é/ﬁalﬁﬁﬁ.""”"’ Encouraging exhibitors and booth builders to use reusable materials in their booths.
([
FREE TRANSFER

ey () s We offer free transportation from the subway to the event, reducing CO, emissions.

FOR THE
GOALS

HEALTHY EATING

Focus on participants' well-being, with healthy meal options available at the event

Check out all our sustainability initiatives on our website:

Check out all our sustainability
initiatives on our website

X


http://www.tecnocarne.com.br/evento/sustentabilidade/
http://www.tecnocarne.com.br/evento/sustentabilidade/
www.tecnocarne.com.br/evento/sustentabilidade/

+«MUNDO Direto da Fonte v YOUTUBERs v  PODCASTERSs v i v Citricultura v iivi v Pecusriav

Populares

Para estimular negdcios, TecnoCarne traz

Ele Fatura R$ 470 Milhd

frigorificos de diferentes regides do Brasil w- Estratégia da Alican par

procura boas ideias par:
agricultura...

= Produtora de bicarbonat
3 sédio do Parana amplia
R eficiéncia...

Publicidade (AS)

30 com dad

CONEXAO RURAL BRASIL BovExo e

NOTICIAS QUE FORTALECEM O CAMPO! ol

Descubra agora =

Home | Agronoticias | Noticias | Politica | Quem Somos | Carta do Editor

. Tecnocarne MEDIA COVERAGE s

Casal Ermirio de Moraes
z
fortalecida

: ~ Fispal Tecnologia e TechoCarne i
comunicacado i
reacendem debates sobre conexdo — .
s e . - .
entre pecuaria e industria o

: : . , ) | » T hotelnews
Exposure in the main specialized media outlets in the N HHTicE bt
. . . . . . . (© informa ¢ Capaci
F&B, industry, agribusiness, retail, logistics, regional w20 Fispal Tecnologia e TecnoCame esperam reunir 48 mil sosve o ioracT

visitantes em Sao Paulo As principais noticias do

NEeWSpPapers, and mainstream press sectors. - Melhori ‘ mercado diretamente em

homen seu e-mail

! & P 3
Pecuar, Wi N7 b
buscg 7 B al .
3 [ ]

@heck here for TecnoCarne's press releases!

Noticias ~ Revistas

Fispal Tecnologia une forgas com a

TecnoCarne 2026 em edi¢cdo histérica
o a O com drea de exposi¢cdo 23% maior
|

. LA AR LN, SR

FEIRAS « INDUSTRIA - SERVIGOS « CURSOS MARKETERAPIA ~ INDUSTRIANET

g I Rs HOME

INDUS

ASS|NE n mnTAl_ mn“s INHUSTNAIS Cligue e confira os beneficios

Redacao maio 21, 2026

o ki 2= TecnoCarne promove série de debates sobre os rumos e os desafios da

medla : cag N § cadeia de proteina animal
o = 3 13 - o= 2 g & Escrito por- Redagdo 89 8 Publica

reports

TECNOCARNE CARNE
BOVINA BRASILEIRA
AVANGA COM EFICIENCIA
INTEGRADA



https://www.tecnocarne.com.br/imprensa/
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Watch the
video from the
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www.flickr.com/photos/158001434@N04/albums/
https://www.youtube.com/watch?v=tPOTyKvChhE&list=PLSeZiRqZ6IgCxQ8YHpbX4CIG7POZCpH9F&index=5

OUR JOURNEY

CONTINUES 365 DAYS
(‘ )’ Tecnocarne  , yvrip o THE TECNOCARNE
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DIGITAL PLATFORM!
A ~ JUNE 22-25, 2027
>f< o SAO PAULO EXPO - BRAZIL
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